© UNIVERSAL RESEARCH REPORTS

| REFEREED | PEER REVIEWED

ISSN : 2348 - 5612 | Volume : 04 , Issue : 13 | October – December 2017

Make in India Key sector, Pillars and Challenges
Neetu Singh “Net Qualified June 2012” (Economics)
Abstract: Make in India Campaign is an initiative of Prime Minister Narendra
Modi on 25 September 2014 by addressing a mass audience including both
national and international entrepreneurs in New Delhi. This is an international
marketing strategy conceptualized by the PM of India to attract investments from
businesses all over the world and transforming India into a global manufacturing
Hub. For promoting this campaign the web portal, logo and brochures are used for
detailing 25 priority sectors of the economy. The objective behind this initiative is to focus on job
creation, skill development and innovation and to align India’s manufacturing sector into the Global
Value Chain by encouraging Public Private Partnership (PPP), Joint Ventures (JV), Foreign Direct
Investment (FDI) inflow, and advancing Ease in Doing Business (EDB). Higher education will also play a
significant role in improving the quality of Research and Development (R&D). This scheme focuses on
acceleration of economic growth to the new heights and to pull back the economy from clutches of
recession. Currently India’s GDP is heavily tilted in favor of service sector. The present study is based on
secondary data. The data has been extracted from the various sources like research articles, publications
from Ministry of Commerce, Government of India, various bulletins of RBI and authenticated websites.
The study found that, Make in India will bring a drastic change in the fields like automobiles, aviation,
biotechnology, defense, media, thermal power, oil, gas and manufacturing sectors. Thus, we can conclude
that, despite the fact that “Make in India” though came at a right time, its execution remains a big
challenge.
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Introduction: The Make in India campaign was launched and started by Prime Minister Narendra Modi
in India on September 25, 2014 in a function at the Vigyan Bhavan.1 Basically it is an initiative of the
Government of India to encourage multinational, domestic as well as, companies to manufacture their
products in India. Indeed, it hopes to make India a major manufacturing hub. India has emerged, after first
quarter of 2015, as the top destination globally for investment, beating our next to door neighbor as well
as the States. During the end of 2014 on 29th December the Department of Industry Policy and Promotion
conducted a workshop, which was attended by Modi, his cabinet ministers and chief representatives of
states as well as various industry tycoons. The major expectation from this campaign is that it will create
around 100 million job opportunities for youths in India over time. The aim is to take a share of
manufacturing in country’s gross domestic product from 16% to 25% by 2022, as stated in national
manufacturing policy. Major objective of this scheme focuses on 25 sectors. The sectors are Automobiles,
textiles and Garments, Biotechnology, Wellness, Defense, Manufacturing, Ports, Food Processing
Mining, Media and Entertainment, IT and BPM, Pharmaceuticals, Renewable Energy, Roads and
Highways, Railways, Thermal Power, Oil and Gas, Space, Leather, Construction, Aviation, automobile
components, chemicals and Electronic System.2
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