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Abstract ----Rural  consumer  are  the person  of  villages  who  

consume  the  goods. After  1991 when  government  start  LPG  

policy  after  this many  MNC come  in  India. And  they  start  

marketing  in  rural  areas  also. Because  70%part  of  total  

population is  lived  in  villages. Now  companies  give  a  new 

slogan “go  village’’.And to  do  marketing  in  rural  areas we  have  

to  understand the  feeling  of  rural  consumer. Means  what  they  

think  about  the  company  products. And  this  become  very  helpful for  formulate the 

strategy  for tea  future. So  in  this research  paper we discussed  about  each  fact  of  the rural 

consumer  behaviour.  Like  objectives  of  studying  rural  consumer  behaviour and  it’s  

importance  it’s  advantages and  disadvantages  also.                                                                                                               

Introduction -----consumer  behaviour  is  a  combination  of  two words  consumer  +  

behaviour .consumer is  a  person  who   actually  consume  the  goods  aura use  it . and  

behaviour  means  a  set  of  activities  or  reaction  done by  then buyer  at  ten  time of  

purchasing  the goods. Means a  consumer  have  doubt and  he  can  arise question  about 

the  product. And  marketer  duty  is  that  he  have  to  show  products to  the  customer 

according  to  his  behaviour .so that’s  why  it  becomes necessary  to  under  the 

behaviour  of  rural  consumer. And  it  is  also  applicable  in  rural  areas. And  we  have  

to  do  more  focus  on  rural  consumer because  it have  a wide  scope  as  compare  to  

urban  areas . 

Research  methodology ------- A  qualitative  research  is  held and  both  types  of  data  are  

used  primary  and  secondary  also .questions are  asked  from  different  villagers  about the 

products which  they  used  in  their  daily  life .and  know  their  feeling what  are  changes  

demanded by  them  in  future products . 
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